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As highlighted by Malaysia’s halal certi�cation, halal encompasses all facets of sanitation, health, and protection, including the supply
chain in line with the de�nition of halalan thoyyiban (halal with purity).

Halal denotes the process of “opening a node, unwind, unscrew, unravel, untangle, disentangle, disengage, or resolving something”

(Potluri et al., 2017). In Surah al-Maidah (Chapter 5) verse 3, Allah SWT informs the devotees (of Islam) on the types of forbidden food,

such as:

“Forbidden to you (for food) are dead meat, blood, the �esh of swine and that on which hath been invoked the name of other than Allah.

That which hath been killed by strangling, or by a violent blow, or by a headlong fall, or by being gored to death; that which hath been

(partly) eaten by a wild animal; unless ye are able to slaughter it (in due form); that which is sacri�ced on stone (altars); (forbidden) also

is the division (of meat) by ra�ing with arrows: that is impiety. That is grave disobedient” (al-Maidah: 3).

The de�nition of halal is linked with the words permitted, allowed, lawful, and legal (Razak et al., 2015). Halal products are not mixed

with prohibited elements, such as pork, alcohol, animal derivatives, and animal-based gelatines. Permitted animals must be slaughtered

according to Islamic rules (Rahman et al., 2015). Muslims are required by religious rules to consume halal and clean food (Ali et al.,

2018). In other words, the element of halal must be placed together with the element of thoyyib. Practicing halalan thoyyiban in the food

industry means that the raw materials used are halal and not mixed with non-halal products during production and distribution (Talib,

2017). Halal practices serve as a life guide for Muslims, including food consumption and lifestyle (Wingett & Turnbull, 2017). By

following the rules outlined by the religion (Islam), Muslims can meet the Shariah requirements to improve their quality of life and

maintain people’s lives (Othman et al., 2017). According to Halal Malaysia, the de�nition of halal as asserted in the Trade Description

Order (Usage of the Term “halal”) 1975 is as follows:

“When the term is used in relation to food in any form whatsoever, in the process of trade or commerce as an aspect of trading or part

of an aspect of trading for the referred to food, the terms ‘halal’, ‘Guaranteed halal’ or ‘Muslims Food’ or any other terms that may be

used to indicate or may be understood as meaning to indicate as permissible to be consumed by Muslims and allowed in their religion

for the referred to food to be consumed, must therefore mean the following, that is, the food for which such terms are being used: a)

does not stem from or consists of any part of or item from animals that are forbidden to Muslims by Islamic law, or animals that have

not been slaughtered according to Islamic law; b) does not contain any substance that is considered impure in Islamic law; c) is not

prepared, processed or manufactured using equipment or utensils that are not free from impurities”.
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From the above de�nition, the halal item must be free from haram elements, such as un-slaughtered animals, contaminated substances

between haram and halal ingredients, and produced with clean utensils and equipment.

In Malaysia, halal standards go through the “competent authorities” (Department of Islamic Development Malaysia or Islamic Religious

Council of the States or JAKIM). Halal standards are authorised by the Malaysian Halal Certi�cation Procedure Manual (Domestic)

2020, Trade Description Act 2011 and Trade Description Act 2011, Trade Descriptions (De�nition of halal) Order (2011), and Trade

Descriptions (De�nition of halal) (Amendment) Order (2012). According to Shariah law, a halal product should not be comprised of any

part or matter of an animal forbidden for Muslims to consume or animals not slaughtered based on Islamic law (Ishak & Nasir, 2021). In

addition, a halal product should not be comprised of anything impure and intoxicating. The product should be safe for usage or

consumption and not harmful to health.

Halal products should be prepared and processed using tools that are uncontaminated with prohibited items. They should not come

into contact with or be in proximity to any food that does not meet the clauses in the process of preparing, processing, or storing (Halal,

2018). As highlighted by Malaysia’s halal certi�cation, halal encompasses all facets of sanitation, health, and protection, including the

supply chain in line with the de�nition of halalan thoyyiban (halal with purity). The halal food supply chain refers to the handling of halal

food items during various phases in manufacturing, purchasing, and customer service. It also includes the contract between buyers and

sellers to ful�l Muslim and non-Muslim consumers’ needs (Zulfakar et al., 2014). In this regard, it mimics the “farm to fork” concept that

covers all aspects of production, handling, packaging, storing, and retail (Noordin et al., 2014).

There are many halal categories in Malaysia. Pharmaceuticals, cosmetics, transportation and logistics, banking, and �nance are just a

few examples of halal-certi�ed industries (Mas'ad & Wakil, 2020). As part of the halal �nancial industry, Islamic banking is a business

that has a foundation of religious values and must operate in accordance with Islamic law and not violate Islamic law in all aspects,

especially �nancial aspects (Maharani & Rahmawati, 2021).

As a conclusion, halal industry practice must incorporate the Islamic method of �nancing into their business operations to meet Islamic

principles. This can help to boost halal industry development and economic income signi�cantly when it comes to halal �nancing

resources derived from the adoption of Islamic �nancing products by Islamic banking institutions.
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The halal status is a constant concern for Muslim consumers. Hence, various studies have been conducted to investigate this issue. Ireland, J.,
and Rajabzadeh (2011) studied concerns about halal consumption among Muslim consumers in the United Arab Emirates (UAE).
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Point process and time series models are powerful analytical tools offering distinct approaches to understand and model events over time. In
this article, we will delve into the nuances of both approaches and explore their applications in the realm of business transactions.
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The notion of a circular economy has surfaced as a ray of hope in a world where the linear 'take-make-dispose' model is showing itself to be
unsustainable and harmful to the environment. This novel strategy not only shows promise for a more sustainable future but also works as a
potent stimulant for economic expansion.
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