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The halal status is a constant concern for Muslim consumers. Hence, various studies have been conducted to investigate this issue.
Ireland, J., and Rajabzadeh (2011) studied concerns about halal consumption among Muslim consumers in the United Arab Emirates
(UAE).

Similarly, Potluri et al. (2017) investigated the behaviour and awareness of Muslim students and Indian Muslims towards halal usage in

their daily life. In the UK, the House of Commons Standard Note (2012) exposed that there is no legal requirement for food products and

services to be labelled as halal. Consequently, halal products are sold without the halal label, and there is little effort to collect data on

halal products (Annabi & Ibidapo-Obe, 2017).

In Pakistan, Ali et al. (2018) discovered the inter-relationships between the perceived quality of traditional and halal branding constructs.

The study focused on image, trust, satisfaction, and loyalty in predicting halal brand purchase intentions among consumers in Pakistan.

In Japan, the involvement of Japanese �rms in the halal sector is very low compared to other countries despite challenges in the

domestic market (Yusof & Shutto, 2014).

In Malaysia, the halal industry has issues with insu�cient SME �nancing (Dagang Halal, 2018). Several halal businesses have been

identi�ed as non-shariah compliant by Shariah screening bodies, owing to their use of conventional �nancing facilities. There is a

�nancing vacuum for halal companies to be �lled by Islamic �nancial entities with Islamic �nancing products and services, such as

liquidity management, risk management or hedging, capital, investment, working capital, trade �nance, and funding (WIEF, 2015).

Islamic �nance is the right institution for directing surplus funds into dynamic investments and walking into the value chain within the

halal economy (MIFC, 2014). Figure 1.1 below illustrates examples of �nancial needs among halal industry players:

Figure 1.1: Examples of �nancial needs among halal industry players. Source (MIFC, 2014)
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The global halal industry is a multi-national and cross-border business. In recent years, halal businesses have been heavily involved in

foreign trade, especially outside the OIC, and exporting to markets with a signi�cant Muslim population. Halal businesses need three

types of funding to complete this process: trade �nancing for funding foreign selling operations, risk control products to mitigate

international risks, and operating capital to pay for raw materials and other production costs (MIFC, 2014).

Halal businesses have been using Islamic capital markets to ful�ll their funding needs. Sukuk plays a signi�cant function as a funding

mechanism for large and medium-sized halal companies to fund debt re�nancing,  corporate expenses,  specialised projects, and

acquisitions (MIFC, 2014). This situation may be seen as a capital gain for halal businesses. Shariah enforcement should be

implemented in an organisation's supply chain of products and services to ensure a comprehensive halal economy.

According to MIFC (2014), Shariah-compliant �nancial services will guarantee end-to-end Shariah enforcement in halal suppliers’

activities while supplying them with alternative and ethical �nancing solutions. The collaboration between the halal industry and Islamic

�nance will result in a win-win scenario for all parties involved (WIEF, 2015). A genuine halal business should focus on halal production

and �nancing (Ghani, 2013). As part of the halal economy, the halal sector necessitates the incorporation of Maqasid al-Shariah into its

business operations, with the primary goal of ensuring moral achievements to promote Islamic traditions rather than maximising pro�ts

(Rahman et al., 2017). Similarly, the collaboration between Islamic �nance and the halal sector could improve the halal economy,

particularly in Malaysia (Muhamed et al., 2014). As a conclusion, Islamic �nancing products should be used by halal industry players to

ensure their operations are fully compliant with Shariah law from the time of raising capital to production.
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As highlighted by Malaysia’s halal certi�cation, halal encompasses all facets of sanitation, health, and protection, including the supply chain in
line with the de�nition of halalan thoyyiban (halal with purity).
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Point process and time series models are powerful analytical tools offering distinct approaches to understand and model events over time. In
this article, we will delve into the nuances of both approaches and explore their applications in the realm of business transactions.
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The notion of a circular economy has surfaced as a ray of hope in a world where the linear 'take-make-dispose' model is showing itself to be
unsustainable and harmful to the environment. This novel strategy not only shows promise for a more sustainable future but also works as a
potent stimulant for economic expansion.
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