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I still remember, 11 years ago, the hype of BlackBerry that I could not afford. It became trendy for
professionals that were looking for security, practicality, and ease of use through BlackBerry’s on-the-go
email as well as BlackBerry Messenger (BBM) connectivity.
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During its peak, a BlackBerry given by the employer to an employee serves as an original status symbol; to show the wealth, career

progression, and self-importance of an individual. It was a sign of validation that you were essential at your workplace. As a student, I

could not care less but noticed that those with access were �aunting about it on social media. They would share Blackberry PIN to

communicate with each other and I, on the other hand, obviously relied on text messaging service that cost me one cent per short

message service (SMS). After all, corporate communications were made cool and easy. But personally, I was attracted to the charm of

the physical QWERT keyboard by BlackBerry. Thus, I had a dream of owning it after years of using Nokia. Revisiting good-old days, I had

Nokia E6 that resembles BlackBerry. How ironic.

As Heraclitus said, the only constant in life is change. I am now working in the education sector, dealing with day-to-day corporate email,

but I no longer craved for BlackBerry and Nokia was just history. In other words, I have lost interest over these brands. A few years back,

I started to develop an interest in Android-based devices and now, iOS operating system is my preference. These situations imply that

consumer preference change over time dynamically. Technology is changing how we live including what we choose to purchase. Even
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though Nokia was the �rst to create a cellular network in the world and BlackBerry was the pioneer for enabling email services to

handheld devices – the market is never stagnant – as technology progress, customer demands for a greater experience of buying.

Therefore, businesses may realize that change is inevitable, but can they answer, which change requires adaptation?

Stephen Hawking, an English theoretical physicist, cosmologist, and author who, at the time of his death, was a Director of Research at

the Centre for Theoretical Cosmology at the University of Cambridge once claimed “intelligence is the ability to adapt to change”.

However,  BlackBerry and Nokia were not able to gear the change and shift of innovation. The latter failed to take advantage of the

Android bandwagon. BlackBerry also lost its dominant position in the market due to the success of Google’s Android and Apple’s iOS

platforms. All things considered, both companies were not able to adapt – changing their existing product so that it is suitable for

different customers. 

Many companies in the consumer market are using adaptation strategies by 1) changing a product’s brand name, packaging, or logo, 2)

changing the format of a product, or even 3) changing the promotion and advertising strategies of a product. Ultimately, some products

can be adapted with new innovations in which BlackBerry and Nokia were not stolen by this idea. That’s why; while users were found to

be comfortable with touchscreen, BlackBerry stuck with the physical QWERTY keyboard and while users were shifting to Android and

iOS, Nokia stuck with the outdated Symbian OS. But then, they realized that they were skating on thin ice. Nokia tried to solve the

problem by partnering with Microsoft for Windows phones but still failed to make an impact on the market. Similarly, BlackBerry also

produced its �rst Android-based mobiles to encounter the rise of Android and iOS users nevertheless the users were still shifting. I

guess it is too late.

Fortunately, Apple was able to observe and analyze its competitors’ failure to adapt by innovating its product according to the

customers’ needs and wants. On 4th January 2002, all BlackBerry devices are no longer functional on any carrier network. On the other

hand, Nokia is still standing but not as rock-solid as before. This is how it works outside. Nothing remains constant; adapt or die.

      

Dr. Nur Izzati Mohamad Anuar
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PM, or particulate matter, is one of the main causes of air pollution and poses a larger health
risk. PM2.5 and PM10 are terms used to describe airborne particles with aerodynamic
diameters less than 2.5 m and 10 m, respectively.

HALA TUJU USAHAWAN ISLAM MALAYSIA MASA KINI

01 Nov, 2022   Volume 1 Issue 4  24 views

Keusahawanan merupakan bidang yang diberi penekanan oleh Islam. Masyarakat yang terdiri
daripada usahawan boleh dianggap sebagai masyarakat yang berjaya kerana usahawan
merupakan individu yang kreatif, inovatif dan dinamik. Ditambah pula dengan dunia dilanda
wabak pandemik COVID-19 banyak memberi kesan kepada usahawan, namun, mereka
sanggup berhadapan dengan risiko demi mencapai kejayaan.
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Mu�is dikalangan golongan muda mencatatkan peningkatan yang membimbangkan saban
tahun.Beberapa tips dikongsi untuk mengelak mu�is di usia muda diantaranya adalah bijak
mengurus kewangan, kemahuan atau kehendak dan menyimpan atau menabung.
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