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ABSTRACT
Malacca is a state with the highest domestic tourism throughout the year. Domestic tourist
behaviour will occur because of the high number of domestic tourists and its impact on the
development of the state's tourism. These domestic leaders will show an action in which they
make their behaviour one from their personal motivation and comfort. Tourist behaviour
occurs due to their reaction to the atmosphere or travel activities they do have caused
problems from various factors. Previous studies note that tourist behaviour gives a clear
picture of tourist decision-making in their destination, products, services or brands.
Therefore, this study examines factors that influence domestic tourist behaviour such as
tourist space, tourist time, tourist movements, and tourist money expenditure in tourist areas
in Bandar Hilir, Malacca. The study included 384 respondents and was conducted through
social media platforms such as Instagram, Facebook, and WhatsApp. This study focuses on
domestic tourists in all states in Malaysia who come to the downstream town of Malacca. A
statistical package for Social Science (SPSS) was used to evaluate the data gathered. The
results show that tourist space, tourist timing, tourist movements, and tourist expenses
positively correlate with domestic tourism behaviours in the downstream town of Hilir,
Malacca.
Keywords: Behaviour of Domestic Tourist, Culture and Heritage, Tourist Areas, Tourist

INTRODUCTION
Tourism is a major industry in many nations throughout the world, including Malaysia. The
tourist industry has become Malaysia’s second most important source of revenue. Similarly,
because Malacca is known for its well-preserved culture and tradition, the tourism business in
the state has an enormous potential. On July 7, 2008, the United Nations Educational,
Scientific, and Cultural Organization (UNESCO) designated Malacca as a World Heritage Site
(WHS). Malacca’s total tourist arrivals climbed to 13.7 million in 2012, and the state
government is very enthusiastic about the numbers, estimating that they will reach 14 million
by 2013. Tourist behaviour was studied in terms of their attitudes towards responsible tourism,
environmental awareness, and tourist beliefs in local culture and its preservation in Malacca, a
World Heritage City (WHC).  Interest in and willingness to pay for responsible tourism, as well
as holiday experiences at a heritage site, are among tourist behaviour studied (Teo et al., 2014).

According to Md Khairi et al., (2018), this is accomplished by combining non-spatial
(socio-demographic and travel behaviour pattern) and spatial characteristics of tourist (space,
time, and money). These qualities are the most important determinants of tourist consumption.
Tourist consumption will, in turn, aid in a more comprehensive understanding of tourist
behaviour. The incorporation of tourist behaviour through the merging of non-spatial and
spatial factors can aid in destination space management and urban development. However, this
study aims to analyse the factors that cause domestic tourist behaviour on tourist areas in
Bandar Hilir, Malacca.

There are four objectives included in this study:
1. To examine the space factor that influences the behaviour of domestic tourists towards

the tourist area in Bandar Hilir, Malacca.
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2. To examine the time factor that influences the behaviour of domestic tourists towards
the tourist area in Bandar Hilir, Malacca.

3. To examine the tourist movement from the behaviour of domestic tourists towards the
tourist area in Bandar Hilir, Malacca.

4. To examine the money expenditure factor that influences the behaviour of domestic
tourists towards tourist areas in Bandar Hilir, Malacca.

Significance of the Study
Researchers
The findings of this study will provide recommendations to the future researcher about
domestic tourist behaviour in tourist areas in Bandar Hilir, Malacca. As a result, this will help
the future researcher to get more information and data for their future research.

Tourism Industry
The data from this study provide the information for tourism industry on the behaviour of
domestic tourists when they visit tourist areas. The findings will enhance their understanding
regarding the behaviour of domestic tourist behaviour that can use to improve resource
integration.

Consumers
This study provides information on how the domestic tourist behaviour improves tourist
satisfaction and experience. It would help to have better knowledge about domestic tourist
behaviour by doing so.

LITERATURE REVIEW
Domestic Tourist Behaviour in Tourist Areas
Domestic tourist has proven to be important for the sustainability of the country’s tourism
industry, and Malaysia is no exception. Domestic tourists are indispensable as it helps to raise
the country’s economy (Ghani N et al, 2021). Domestic tourists will be more knowledgeable
about destinations, more familiar with the location, and more knowledgeable about what they
are exploring. As a result of their new understanding, their goal image has become more
complicated and nailed. Domestic tourists spend time travelling in their own country, so they
will be satisfied or dissatisfied with their own assessment of the tourist places they visit.  As a
result, their goal image has become more complicated and nailed. Md Khairil N et al, (2019)
stated that these two components, the use of tourism and tourist behaviour, are very important
to know. The attitude and decision of a person in performing travel activities from one place to
another by choosing a  various types of transport such as cars, trains or aeroplanes are called
travel behaviour for travellers.
Tourist Space
Tourist space and time are very important when travelling because it will influence their
behaviour. Spaces is the fundamental things that exist in our lives. Space for this study gives a
strong influence on the behaviour of tourists, especially the space owned when tourists visit
Bandar Hilir, Malacca. Other than that, the tourists need transportation to get to a destination
to have their space while on vacation. Next, travel to a destination is very good if tourists travel
solo. This is because they can have many spaces available just for them to enjoy a comfortable
and peaceful trip. Tourists need technology to explore the outside world. They need smart
technology such as phone and internet access to find and select the destinations they want to
visit as well as subscribe to vacation packages without needing to go to travel agency (Alen,
E., Losada, N., & De Carlos, P. 2017).
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Tourist Time
Xiaoting Huang, Minxuan Li, and Jingru Zhang (2020), stated that time is among the most
important things in travel or vacation for every tourist who does tourism activities. Tourists
who do any tourism-related activities are very concerned about space and time to fulfil their
desires in doing tourism. Apart from that, the behaviour of tourists will be influenced by their
desires in doing tourism. The behaviour of tourists will be influenced by their satisfaction and
comfort in keeping the time to do any activities or things that involve themselves while
travelling or having vacation.

The time spent by tourists has influenced tourist behaviour. Time management while
conducting a tour vacation is very important, especially for tourists who want to come to the
tourist destination of their choice. Therefore, the tourism industry needs to set the time and
movement of tourists in a systematic and orderly manner. So that,the time taken to go to the
tourist destination is not wasted and tourists can spend time for themselves while travelling by
filling various tourist activities that make them feel satisfied and have fun while on vacation
(Shoval et al., 2020).
Tourist Movement
Chung et al., (2017) stated that tourist movement is a key factor in tourism and also represents
very important information in terms of understanding the tourist behaviour and the role of
specific tourist destinations. This is because the number of individual tourists who do not rely
on travel agencies and make their own travel decisions instead is increasing, tourist movement
patterns are becoming complicated.  The interaction developed between the areas is used to
depict human mobility. It’s analogous to the context of tourism, when visitor movement is
designed to visit a specific attraction.

This demonstrates the human urge to travel point of origin to point of goal for a variety
of reasons. Xia, et al, (2017) stated that increased tourist visits result in increased tourist
movements, which are caused by a shift in the region of origin to the tourist destination, as well
as the incentive of visitors to travel. Tourist movement is a complicated process that may be
modelled at a micro level as a continuous process with high resolution, such as centimetres, or
at macro level as discrete processes with low resolution, such as kilometres between areas. In
addition, tourist movements, are divided into three categories: single pattern, multiple patterns,
and complex patterns.
Tourist Money Expenditure
Tourist expenditure is a significant indicator of global tourism demand. The total consumer
expenditure made by the tourists or on behalf of tourists during and during his or her journey
and stay at a place is referred to as a tourist expenditure. Tourist expenditure, according to the
World Tourism Organization, is referring to the entire expenditure made by tourists during their
journey and stay at a destination (Md Khairi et al., 2018). Tourist expenditure is critically
important because “tourism is an expenditure that influence on economic activity” and “tourism
consumption is at the centre of economic tourism assessment and the backbone of tourism’s
economic consequences”.

Moreover, the high tourist expenditure will give great impact on tourists like satisfaction
and repeat visits in that particular tourist attraction area in future and other previous studies also
mentioned that tourist expenditure has been studied, but it has yet to be used to understanding
tourist behaviour.
Research Hypothesis
The research hypotheses were made based on the several factors which are tourist space, tourist
time, tourist movements, and tourist money expenditure to behaviour tourist domestic in tourist
areas in Bandar Hilir, Malacca. There are four hypotheses that have been purposed in this study:
H1: There is a relationship between the space and domestic tourist behaviour in tourism

areas.
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H2: There is a relationship between the tourist time and domestic tourist behaviour in
tourism areas.

H3: There is a relationship between the tourist movement and domestic tourist behaviour
in tourism areas.

H4: There is a relationship between the money expenditure and domestic tourist behaviour
in tourism areas.

Research Framework
Figure 1 below shows the research framework use for this study

Figure 1: Research Framework

METHODOLOGY
Research Design
In this study, research design is the most important element because it helps researchers to

obtain information about the study conducted. Researchers need to understand well about the
study so that data collection and other work is easy and quick to implement. In this research
design a quantitative method has been used which involves the respondents to answer the
questionnaires through Google form about domestic tourist behaviour in the tourist area in
Bandar Hilir, Malacca. Furthermore, the questionnaire was divided into in five sections, namely
Section A, B, C, D and E. Section A asks general questions to respondents about demographics
involving age, gender and so on. While Section B to E, the questions are based on dependent
and independent variables.
Data Collection
In this part of data collection, the researcher needs to study and analyse the data obtained
through the questionnaires that has been revealed by collecting all the data to be used as
reference material during the data analysis process. Questionnaires through Google form were
distributed through various types of social media such as WhatsApp, Telegram, Facebook and
others to facilitate researchers to collect data and information easily and quickly.
Sampling
On sampling methodology, this section displays the process of collecting data and information
through each person who has responded to the questionnaire. In this method, there are two
sampling methods, namely probability and non-probability sampling. This method is used to
obtain the quality of data and help in this study. Respondents who have answered the
questionnaire will assist in the the data collection. Convenience sampling which is the type of
non-probability sampling method was used in this study.

Independent Variable (IV)

Tourist Space

Tourist Time

Tourist Movement

Money Expenditure

Dependent Variable (DV)

Domestic Tourist
Behaviour
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𝑠 =
𝑥2𝑁𝑝(1− 𝑃)

𝑒2(𝑁 − 1) + 𝑥2𝑝(1 − 𝑝)

n= sample size
N= population size
e = the degree of accuracy expressed as proportion (0.05)
𝑥 2 = chi-square of degree of freedom 1 and confidence 95% (3.841)

p = proportion of population (if unknown, 0.5)
Data Analysis
Data analysis is also part of this study. Data analysis is a process of collecting and evaluating
data systematically and easily. Researchers used analytical data to obtain the quality of data
and information through distributed questionnaires. In this study, there are two ways to analyse
the data, namely qualitative and quantitative. Researchers used quantitative methods to analyse
and obtain quality data, organize data by category, position, or quantity. The researcher also
used descriptive analysis, reliability analysis and Pearson Correlation Coefficient.
FINDINGS
Result of Frequency Analysis
Table 1: Frequency Analysis

Profile Respondents Frequency Percentage
(%)

Gender
Male 172 44.6
Female 214 55.4
Ethnicity
Malay 260 67.4
Chinese 22 5.7
Indian 22 3.7
Bumiputera Sarawak 18 4.7
Bumiputera Sabah 29 7.5

Others 35 9.1
State
Perlis 20 5.2
Penang 25 6.5
Kedah 26 6.7
Kelantan 38 9.8
Terengganu 33 8.5
Pahang 21 5.4
Perak 49 12.7
Negeri Sembilan 24 6.2
Selangor 20 5.2
Malacca 25 6.5
Johor 21 5.4
Wilayah Persekutuan 20 5.2
Wilayah Sarawak 27 7.0
Wilayah Sabah 37 9.6
Marital Status
Single 303 78.5
Married 83 21.5
Occupation
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Student 209 54.1
Private Sector 65 16.8
Government Sector 68 17.6
Others 44 11.4
Income Level
Less than RM1000 62 16.1
RM1001-RM3000 97 25.1
RM3001-RM5000 61 15.1
RM5001-RM8000 10 2.6
RM800 and above 16 4.1
No Income 140 36. 3

Based on Table 1, the female respondents answering the questions were 214 respondents
(55.4%). The male respondents who answered the questions were 172 respondents (44.6%).
Also, the main ethnicity that participates in the survey is Malay which is 260 respondents
(67.4%), followed by 35 respondents (9.1%) from another ethnicity. Bumiputera Sabah that
participated in this survey is 29 respondents (7.5%). 22 respondents (5.7%) are Chinese and 22
respondents (3.7%) are Indian. Lastly, 18 respondents (4.7%) are Bumiputera Sarawak. In
addition, for the state profile, the highest number of respondents that participated in this survey
are from Perak which is 49 respondents (12.7%), followed by respondents from Kelantan,with
38 respondents (9.8%). Next, Wilayah Sabah which is 37 respondents (9.6%), 33 respondents
(8.5%) from Terengganu. Besides, Wilayah Sarawak is with 27 respondents (7.0%). Kedah
which is 26 respondents (6.7%), 25 respondents (6.5%) are from Penang. While 21 respondents
(5.4%) are from Pahang. Lastly 20 respondents (5.2%), are from Perlis and Wilayah
Persekutuan respectively.

For the marital status, 303 respondents (78.5%)  are single and 8 respondents (21.5%)
are married. The survey also indicates the main occupation with the high respondent
participation are student with 209 respondents (54.1%), followed by 68 respondents (17.6%)
are employees from the government sector. 65 respondents (16.8%) are from the private sector.
44 respondents (11.4%) are from other occupations. Lastly, 140 respondents (36.3%) have no
income. Next, the income RM1001-RM3000 are 97 respondents (25.1%), followed by 62
respondents (16.1%) that have income less than RM1000. Income RM3001-RM5000 are 61
respondents (15.1%), and income RM800 and above was 16 respondents (4.1%). Income
RM5001-RM8000 have 10 respondents (4.1%).

Result of Descriptive Analysis
Table 2 below shows the result of descriptive analysis.
Table 2: Descriptive Analysis
Variable Items Mean

Score
Standard
Deviatio
n

Tourist Space
(IV)

I like to travel solo to Bandar Hilir, Malacca. 3.62 0.976
I like to explore a tourist area in Bandar Hilir without

using a tour guide.
3.92 0.801

I will travel to an environmental tourist destination like
flora and fauna.

3.94 0.861

I like to appreciate a historic and unique tourist spot in
Bandar Hilir.

4.10 0.694

I do not like the tourist destination with many people. 3.44 1.018
I prefer the tourist places that always take care of the
privacy of their customers.

3.98 0.769
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Tourist Time
(IV)

I recommend spending my vacation time alone at Bandar
Hilir, Malacca.

3.49 1.010

I am very alert with the time of tourism operations so I
can visit the tourist spot early.

3.89 0.837

I do not like long queues to enter a tourist spot. 3.79 0.960
I like to choose use a transportation to go to another
tourist destination as I want to see the classic stores in
Bandar Hilir.

3.92 0.779

I like to plan the places I want to visit to save time. 3.91 0.859
I like to plan my time when traveling to Bandar Hilir,

Malacca.
4.00 0.747

Tourist
Movement
(IV)

I like to travel to Bandar Hilir, Malacca because I can
make my own travel decisions.

3.86 0.885

I like to go to tourist places because of the interactions
developed in those areas.

4.10 0.701

The tourist places that I visit is able to foster awareness
of the elemental that influence tourist selection.

4.15 0.796

My tourist places must be a place that has the
characteristics of nature.

3.87 0.938

I like to visit tourist places that many historical and
cultural relics of Malacca.

3.98 0.759

I enjoy the tourism area with murals similar to those
found along the Malacca River.

4.05 0.735

I like to plan the tourist places before I start tourism
activities in Bandar Hilir, Malacca.

4.13 0.771

I like to travel to Malacca using my own transportation. 4.02 0.837
I like to go to places of tourism with available
recreational activities such as waterfalls, bungee jumping
and so on.

4.06 0.814

There is an incentive for visitors to travel from
government is a factor I visit to Bandar Hilir, Malacca.

3.96 0.803

Tourist
Money
Expenditure
(IV)

The cost of expenditure to travel to Bandar Hilir, Malacca
is not high.

3.88 0.812

I like to spend money on playing activities visit to tourist
attraction places.

4.03 0.716

I like to spend money at souvenir shops at Jonker Walk,
Bandar Malacca.

4.09 0.843

I like to spend money while traveling to Bandar Hilir,
Malacca.

4.02 0.721

I will spend money for food, souvenirs, entrance and
convenience.

3.94 0.797

I like to spend money for luxury places and give comfort
to myself.

3.77 0.867

I prefer to spend money on goods and services that
handed by original community.

4.05 0.798

I prefer to spend money because I prefer to go to
attractions tourist places only.

3.80 0.860

I prefer to use my own transportation because it can save
costs.

3.96 0.806
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I do not like to plan my spending when travelling to
Bandar Hilir, Malacca.

3.61 1.014

Domestic
Tourist
Behaviour on
Tourist Area
(DV)

The first place I visited in Malacca was cultural heritage
site at Bandar Hilir.

3.83 0.863

While in Malacca I visited more cultural heritage site
than other tourist sites.

3.99 0.721

I’m just interested in taking pictures in tourist sites. 4.01 0.907
I often visit cultural heritage sites while travelling. 4.07 0.692
I would like to come to Bandar Hilir every year for
travelling purpose.

3.75 0.818

I always keep my discipline when entering the tourist
spot in Bandar Hilir, Malacca.

4.12 0.688

I visited more than 5 minutes in each travel destination. 4.11 0.814
I like to talk to local residents in Bandar Hilir. 3.87 0.821
I respect the culture and tradition of local residents in
Bandar Hilir.

4.02 0.783

I will feel the holidays experience when I go visit the
tourist place of culture heritage.

4.08 0.694

In table 2 above, for tourist space variable, the question with the highest mean score is ‘I like
to appreciate a historic and unique tourist spot in Bandar Hilir’ with 4.10 (0.649), The question
with the lowest mean score question is ‘I do not like the tourist destination of many people’
with 3.44 (1.018). For tourist time variable, the question with the highest mean score is ‘I like
to plan my time when traveling to Bandar Hilir, Malacca’ with 4.00 (0.747), the question with
the lowest mean score is ‘I recommend spending my vacation time alone at Bandar Hilir,
Malacca’ with 3.49 (1.010). For tourist movement variable, the question with the highest mean
score is ‘The tourist places that I visit be able to foster awareness of the elemental that influence
tourist selection’ with 4.15 (0.796), The question with the lowest mean score is ‘I like to travel
to Bandar Hilir, Malacca because I can make my own travel decisions’ with 3.86 (0.885).

For tourist money expenditure variable, the question with the highest mean score is ‘I
like to spend money at souvenir shops at Jonker Walk, Bandar Malacca’ with 4.09 (0.843). The
question with the lowest mean score is ‘I like to spend money for luxury places and give comfort
to myself’ is 3.61 (1.014). For domestic tourist behaviour variable, the question with  the highest
mean score is ‘I always keep my discipline when entering the tourist spot in Bandar Hilir,
Malacca’ with 4.12(0.688), followed by ‘I visited more than 5 minutes in each travel
destination’ with 4.11(0.814), The question with the lowest mean score is ‘I will like to come
to Bandar Hilir every year for travel purpose’ with 3.75(0.818).
Result of Reliability Analysis
Table 3 below shows the result of reliability analysis.
Table 3: Reliability Analysis

Scales Cronbach’s Alpha N of Items
Tourist Space 0.806 6

Tourist Time 0.848 6
Tourist Movement 0.918 10
Tourist Money Expenditure 0.896 10
Domestic Tourist Behaviour on Tourist

Area
0.905 10

Table 3 above shows the reliability of (a=0.918) was the highest Cronbach’s alpha found on
tourist movement.  The reliability of medium level results of Cronbach’s alpha was (a=0.896)
which is tourist money expenditure indicates as good internal reliability. Other than that, the
middle high results for Cronbach’s alpha that is shown in this section is (a=0.848) on tourist
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time. So, the lowest level results for Cronbach’s alpha is (a=0.806) which is tourist space that
can be an indication as a good internal reliability in this study. Therefore, all the questionnaires
in tourist space are reliable and can be accepted. The reliability results for dependent variable
which is domestic tourist behaviour on tourist areas is (a=0.905).
Result of Pearson Correlation Analysis
Table 4 below shows the result of Pearson Correlation Analysis.
Table 4: Pearson Correlation Analysis
Hypothesis P-Value Result (Supported/Not

Supported)
H1: There is a positive relationship between tourist
space and domestic tourist behaviour in tourist area

0 .627 H1 is supported

H2: There is a positive relationship between tourist
time and domestic tourist behaviour in tourist area

0.525 H2 is supported

H3: There is a positive relationship between tourist
movement and domestic tourist behaviour on tourist
area

0.695 H3 is supported

H4: There is a positive relationship between   tourist
money expenditure and domestic tourist behaviour in
tourist area

0.724 H4 is supported

Hypothesis 1 (H1) proposed that tourist space has a moderate positive relationship with
domestic tourist behaviour in tourist area. The Pearson’s correlation result in Table 4.15
revealed that the tourist space shows the value of Pearson’s correlation, which is r = 0.627, p =
0.001.

Hypothesis 2(H2) also proposed that tourist time has a moderate positive relationship
with domestic tourist behaviour in tourist area. The Pearson’s correlation result in Table 4.15
revealed that the tourist time shows value of Pearson’s correlation, which is r = 0.525, p =
0.001.

Next, hypothesis 3 (H3) proposed that tourist movement has a moderate positive
relationship with domestic tourist behaviour in tourist area. The Pearson’s correlation result in
Table 4.15 revealed that the tourist movement shows value of Pearson’s correlation, which is r
= 0.695, p = 0.001.

Lastly, hypothesis 4 (H4) proposed that tourist money expenditure has a high positive
relationship with domestic tourist behaviour in tourist area. The Pearson’s correlation result in
Table 4.15 revealed that the tourist money expenditure shows value of Pearson’s correlation,
which is r = 0.724, p = 0.001.

DISCUSSION AND RECOMMENDATION
The discussion aims to solve the questions and address the hypotheses as mentioned in the first
chapter of this study. In general, this study has researched domestic tourist behaviour in tourism
areas in Bandar Hilir, Malacca. The big problem of this study is the respondents. In this study,
not all the domestic tourists in Malaysia can be the respondents that wanted to answer questions
or received questionnaire from the researchers. This is because some of the respondents have
trouble to understand each question provided in the questionnaire even though the questionnaire
is already provided in English and Malay language. Next, in this study, the researcher is only
using online survey to distribute the questionnaire because of the Covid-19 pandemic facing by
all people. So, it iss impossible to collect the data face to face. Online survey method is the
only method available for researchers to share all information and collect the data using social
media like WhatsApp, Facebook, Telegram and Instagram. Other than that, by using online
survey method, it will take more time for respondents to answer the questionnaire and this will
make the process for collecting the data for this study delayed. Furthermore, the research scope
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for this study is only focusing at tourist areas in Bandar Hilir, Malacca. So, the scope is limited
to the domestic tourists who come to tourist areas in Bandar Hilir, Malacca.

Recommendations are arguably the most important part of the analysis phase. This
study had challenges which is not all respondents of domestic tourists in Malaysia understand
each question that are provided in the questionnaire. Although each question is provided in
English and Malay language, some of them found it difficult to understand the meaning of each
question and felt that answering this question is a waste of their time. Next, the researcher
changed the method of obtaining data from a quantitative method to a qualitative method.
Qualitative method is a research method where the researcher obtains the views of the
respondents such as asking broad and general questions, collecting data in the form of text from
the respondents. Next, the scope of respondents is the behaviour of domestic tourists who come
travel to tourist areas in Bandar Hilir, Malacca because this study only focused on domestic
tourists. This study can help other researchers in the future research. This is because future
studies can contribute a better understanding and address the same research problem in different
settings, context, location or culture.

CONCLUSION
In conclusion, this study has been accomplished to discover the domestic tourist behaviour in
tourist areas in Bandar Hilir, Malacca. Four independent variables, namely tourist space, tourist
time, tourist movement and tourist money expenditure have been chosen to examine their
relationships with the dependent variable which is domestic tourist behaviour on tourist areas
in Bandar Hilir, Malacca. A total of 386 respondents from domestic tourists in all states of
Malaysia have participated in investigating the behaviour of domestic tourists when coming to
Bandar Hilir, Malacca. Overall, based on Pearson Correlation analysis, tourist space scored a
value of 0.627, followed by tourist time with 0.525, tourist movement with 0.695, and tourist
money expenditure with 0.724.
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