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ABSTRACT

Green products are among the most frequently purchased products in the world due to their
environmental sustainability promise. However, there is a scarcity of data on consumers’
intentions to buy green products in emerging nations. Thus, this study aims to investigate
Sfactors that influence intention to buy green products among adults in Malaysia. A total of
302 respondents who are Malaysian adults have participated in this study. The findings
indicated that consumer attitude, subjective norm, perceived behavioral control and green
awareness have positive impact on the purchase intention for green products. However,
environmental concerns do not influence purchase intention for green products. The
findings from this study contribute to improve the understanding of intention to purchase
green products, which could play a major role towards sustainable consumption.
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INTRODUCTION

Green products are safe, have high quality and may lead to sustainable development (Lijuan,
2003). In recent years, there has been substantial growth in green products manufacturing
around the world. These items do not contaminate the environment and may be recycled or
preserved using non-toxic materials (Calkins, 2008). This has resulted in an environmental
sustainability development, which has caused changes in consumer demand and behavior.

Environmental concerns and challenges are now a worldwide concern that can be seen and
discussed generally (Alam et al., 2019; Lucchetti et al., 2019). The recent awareness of
environmental concerns have doubled, leading to the increasing consumption of green product
(Ogiemwonyi et al., 2020) As a result, it gave exposure to many people to express concerns
about the environment issues and challenges, especially among Asian consumers (Lucchetti et
al., 2019).

Even though green products are among the most frequently purchased products in the world as
they promote environmental sustainability, there is a scarcity of data on consumers' purchase
intentions of green products in Malaysia. Thus, this study aims to investigate the factors that
influence the intention to buy green products among adults in Malaysia. This research carries
five objectives:
1. To examine the relationship between the environmental concern and intention to
purchase green products among consumers in Malaysia.
2. To identify the relationship between the attitude of people and intention to purchase
green products among consumers in Malaysia.
3. To investigate the relationship between the perceived behavioral control and
intention to purchase green products among consumers in Malaysia.
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