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ABSTRACT

Past tourism scholars have identified the perceived risk effects on destination choices and travel
behavior. The relationship between tourists perceived risk and tourists travel intention has not been
explored much, especially in the Malaysian context, but existing studies suggest a close relationship
between them. This chapter proposes to examine the influence of risks perception by tourists on their
travel intentions to visit Malaysia. In addition, in the literature, it is stated that there is still not enough
empirical evidence in explaining how the tourists risk perception affect the travel intention to visit
Malaysia. The respondents of this study will be western tourists who have never visited Malaysia
before. The data of this study will be analysed using the structural equation modelling partial least
square (SEM-PLS). This study will benefit the authorities in improving weaknesses as well as
changing the policies needed to develop a better tourism experience, especially for international
tourists. This study will expand the knowledge of risks and travel intentions related to this study area
in general and Malaysia in particular.
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1. INTRODUCTION

The tourism industry is one of the main contributors to the Malaysian economy. Malaysia received a
total of 26.10 million of tourists and contributed MYR86.1 billion to national income in 2019 [1].
Malaysian tourism is the third largest foreign income earner after manufacturing and palm oil industry
in Malaysia which accounting for over 7.0% of the country economy in 2016 [2,3]. In any case, tourist
destinations compete based on their image over competitors. Whether travelers are planning a trip or
visiting a destination, they tend to make decisions based on the risks they perceive [4,5,6,7]. No
matter what the problem, perceived risk is a factor influencing the behavior of tourists with the
presence of early purchases [8].

International tourist travel behaviours and motives are far different from domestic tourism. Domestic
travelers can travel more frequently than international tourists and are more likely to undertake self-
independent tours [9,10]. On the other hand, international tourists may have different travel motives
and behaviors. International travelers are found to choose safe holiday destinations [11]. They show
strong motives for relaxation and fun and prefer to visit natural landmarks and attractions, go
shopping and sightseeing, learn about the country where they study, enjoy the sun, sea and sand,
experience the local culture, taste the food local and explore new places [12,13]. However, such a trip
is not without its risks. While there may be travel benefits for tourists and the tourism industry,
international tourists may be vulnerable to the risks when traveling. Past travel scholars have
highlighted the impact of perceived risk on destination and travel behavior [14,15,16,17,18,4,19].

"Faculty of Hospitality, Tourism and Wellness, Universiti Malaysia Kelantan, Malaysia.
2Division of Administration and Finance, Ministry of Energy and Natural Resources, Malaysia.
®Faculty of Business and Management, Universiti Teknologi MARA Kedah, Malaysia.
*Faculty of Food Science and Technology, Universiti Putra Malaysia, Malaysia.

®Faculty of Entrepreneurship and Business, Universiti Malaysia Kelantan, Malaysia.
*Corresponding author: E-mail: nikalifamri@gmail.com;



Insights into Economics and Management Vol. 5
The Tourist Perceived Risk towards Travel Intention

In Malaysia, there are several cases that occur that can affect the tourism industry in Malaysia, for
example, crime, health and safety problems. The current issue of COVID19 pandemic, SARS virus
outbreak in 2003, kidnapping and piracy problems in the east coast of Sabah in 2015 [20,21] and
crime [22] which affect the tourism industry in Malaysia. Crime can occur in a variety of different areas
and circumstances, crimes committed by locals against tourists, crimes committed by tourists against
locals, crimes committed by tourists against other tourists and organized crime against tourist entities
[23]. The issue of illegal immigrants, for example, becomes one of the social ills in Malaysia [24].
lllegal foreigners in Malaysia were found to be involved in criminal activities especially prostitution,
kidnapping, robbery, human ftrafficking, and even murder [25]. For example, the murder of a
kidnapped driver by a Myanmar resident in Selayang, Kuala Lumpur [26]. According to the Overseas
Security Advisory Council ([27], Kuala Lumpur has been identified as a high threat location for criminal
cases in Malaysia, and this will affect tourists' intentions to travel to the area.

Therefore, looking at these problems, it is very important to understand how the tourists' perceived
risk affect their intention to visit to destinations with high security and safety concerns. In addition, little
effort has been made to investigate the travel risks of international travelers who are perceived to be
over health and safety or to investigate the impact of their travel characteristics and behavior on their
risk perceptions. An understanding of a broader range of international tourists and the influencing
factors is important as potential risks can be difficult to travel and are known to influence destination
choices. Moreover, perceived risks have directly affected tourist intentions and are also cited as
successful indicators in predicting actual behavior [18]. To overcome this gap, this chapter intend to
understand the travel risk factors felt by international tourists. Such an approach can help develop
targeted reduction and mitigation strategies and be more effective in response to potential risks.

2. LITERATURE REVIEW

2.1 Perceived Risk Concept

The perceived risk concept was introduced in the area of economics in the 1920s used in decision
making under economics, finance, and decision-making [28]. This perceived risk concept is important
for many industries including the civil service economy, and the management industry. Especially in
the context of travel and tourism, the risk is an important function in influencing the behaviour of
tourists because tourism is a non-existent treatment that is vulnerable to potential risks and threats.
Perceived risk has been identified as a key component of the buyer's behaviour [28]. The initial
definition of perceived risk refers to a combination of uncertainty and seriousness of decision [29]. In
addition, Cox and Rich [30] argue that perceived risk consists of two parts: uncertainty and
consequences. According to Taylor [31], the basic problem of consumer behaviour is the situation of
choice. Because election results can only be known in the future, users have to face the uncertainty or
risk of the results.

In the view of other scholars, the risk is defined as ‘exposure to possible injury or loss, danger or
dangerous opportunity or potential loss of something of value’ [32]. Moreira [33] defines risk as a
‘perception of the future’ and considers it a ‘perception of a threatening scenario’. Although the
concept of risk has been extensively studied over the past fifty years, it is difficult to define and
manage [34,35,36]. However, it is generally acknowledged that perceived risk is based on two main
components: uncertainty and negative consequences; and it is a multidimensional and multifaceted
concept [29,37,17].

2.2 The Perceived Risk Dimensions

Since Bauer [29] introduced the concept of risk perception as part of consumer purchasing behavior,
scholars have expressed concern about its status as "independent construct" and "non-standard
construction" as well as its broad dimensional categorization [38,39]. In studies of perceived risk, even
word dimensions are used interchangeably with terms such as features [40] or components [41]. In
addition, there is a perceived inconsistency of labeling of perceived risk dimensions.
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Many researchers have seen the effects of various perceived risk categories on consumer behavior.
For example, Cheron and Ritchie [42]; Jacoby and Kaplan [43]; Kaplan, et al. [38]; Roehl and
Fesenmaier [34] have agreed that perceived risks have been focused primarily on consumer behavior
research where they are grouped into seven types; financial, performance, physical, psychological,
social, satisfaction and time risks. Their research shows that social risk is not related to the perception
of risk associated with the journey of pleasure. They also found that it was possible to identify
differences between tourists in their perceptions of risk with some tourists more at risk than others. It
is further recommended that the importance of each risk factor differ according to the specific person
and situation [34]. In tourist areas, such risks can be classified into functional risks and psychological
risks [44]. Moutinho [45] states that risks should be classified into functional risks, physical risks,
financial risks, social risks, and psychological risks. Further, Dickson and Dolnicar [46] classify risk
into four types; absolute risk, actual risk, desired risk, and perceived risk. However, such research
only focuses on tourists who are at risk relevant to them [32].

Roehl and Fesenmaier [34] described in prior research and grouped them into seven groups,
including equipment, finance, physical, psychological, satisfaction, social and time. However, no
model is widely accepted to investigate individuals’ perceived travel risks [47]. The methodology,
framework and survey instruments adopted by past researchers are inconsistent, harm the ability to
compare and contrast research results [47]. To formulate this study, the six main aspects of the risk
that travellers perceive will review starting with physical, social, performance, psychological, financial
and time risk. The previous description of perceived risk dimensions is varied, as illustrated in Table 1.

Table 1. Types of perceived risk related to tourism

Types of risk Definitions

Time The possibility that a trip will be a waste of time or will take too much time
Financial The possibility that the trip will not give value for the money spent
Physical The possibility of physical danger, injury or sickness while on a trip
Psychological The possibility that a trip will not reflect the consumer’s

personality or self-image
Equipment/ Function The possibility of mechanical, equipment or organizational problems while

on a trip
Satisfaction The possibility that a trip will not give personal satisfaction
Social The possibility that a trip will affect others’ opinion of them
Crime The possibility of being robbed, becoming a victim of rape or murder
Health The possibility of becoming sick while travelling or at the destination
Cultural The possibility of experiencing difficulties in communicating with

foreigners, cultural misunderstandings, inability to adjust to a foreign way
of life and standards

Political The possibility of becoming involved in the political turmoil of the country
being visited
Terrorism The possibility of being involved in a terrorist act whilst travelling

Source: Nik Hashim et al., [4]; Sharipour, 2014
3. METHODOLOGY

This study will use quantitative design research methods. The population of this study is the
international tourist population over 18 years of age. Samples will be selected to meet certain criteria,
for example, international tourists must be tourists who have never visited Sabah before. All
participants must be ready to participate, 18 years of age and older, male or female and of all races.
The data of this study will be analyzed using the structural equation modelling partial least square
(SEM-PLS).

A four-part questionnaire will be designed to collect data from international tourists. Part A will ask
about screening questions. Part B will relate to the perceived risk of destination and part C will ask
about the travel intention. The last section D will ask about the demographic profile of the
respondents. Perceived risk instruments and travel intentions will be adopted and adapted from Deng
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and Ritchie [17], Nik Hashim et al. [4] and Chew and Jahari [48]. A seven-point Likert scale will be
used for this item, ranging from (1 = strongly disagree to 7 = strongly agree).

This study conducted a reliability and validity test before performing the actual data collection process.
To increase reliability, there are four criteria that researchers will follow: (1) configure all constructs,
(2) increase the level of measurement, (3) use some indicators, and (4) conduct a pilot study. As
followed by the practical rules by Sekaran and Bougie (2010), reliability of less than 0.6 is considered
bad, while 0.70 is acceptable and more than 0.8 is good. Scores for items below 0.70 will be removed
or filtered.

4. RESULTS AND DISCUSSION

The data reflect high reliability standards for all measurements, which include the variables of
Physical Risk (0.854), Social Risk (0.911), Time Risk (0.921), Financial Risk (0.722) and Travel Intent
(0.966), all representing high internal stability. A coefficient of 0.60 or more is considered to have
average reliability in the instrument (Sekaran & Bougie, 2017). In short, questionnaires can be used
as official inquiries in actual research in the future.

5. CONCLUSION

As this study is still under investigation, significant academic contributions to existing knowledge will
be achieved by testing hypotheses and confirming whether the study is supported or rejected and
linking the findings with empirical evidence taken from the literature. From a practical perspective,
Tourism Malaysia and other tourism players such as hotels, travel agencies and airlines may be
looking at such findings for example, by applying marketing strategies to help the tourism industry to
produce good tourism pictures. In addition, this study will benefit the authorities in improving
weaknesses as well as changing the policies needed to develop a better tourism experience,
especially for international tourists

ACKNOWLEDGEMENT

Thank you to the authors from Universiti Malaysia Kelantan, UniversitiTeknologi MARA, Ministry of
Energy and Natural Resources and Universiti Putra Malaysia for their effort to publish this chapter in
book.

COMPETING INTERESTS
Authors have declared that no competing interests exist.
REFERENCES

1. Tourism Malaysia. Visitors Arrival by Nationality; 2019.
Available:https://www.tourism.gov.my

2. Misachi J. Top source countries of tourists to Malaysia; 2017.
Available:http://www.worldatlas.com/articles/top-source-countries-of-tourists-to-malaysia.html

3. Puah CH, Jong MC, Ayob N, Ismail S. The impact of tourism on the local economy in Malaysia.
International Journal of Business and Management. 2018;13(12):7.

4. Nik Hashim NAA, Yusoff AM, Awang Z, Aziz RC, Ramlee SIF, Bakar NA, Noor MAM, Fatt BS.
The effect of domestic tourist perceived risk on revisit intention in Malaysia. International
Journal of Innovative Technology and Exploring Engineering (IJITEE). 2019;8(10):4591-4596.

5. George R. Visitor perceptions of crime-safety and attitudes towards risk: The case of Table
Mountain National Park, Cape Town. Tourism Management. 2010;31(6):806-815.

6. Lepp A, Gibson H, Lane C. Image and perceived risk: A study of Uganda and its official tourism
website. Tourism Management. 2011;32:675-684.

7. Hashim NAAN, Mohamad SR, Abdullah T, Awang Z, Omar RNR, Zain ENM, Safri FHM, Nawi
NMM, Yusoff AM, Abdullah FA. Tourist risk perception and revisit intention: Examining the

128



10.
1.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

290.

30.

31.

Insights into Economics and Management Vol. 5
The Tourist Perceived Risk towards Travel Intention

validity and reliability of the measuring instrument. European Journal of Molecular & Clinical
Medicine. 2020;7(6):2661-2666.

Scott N, Laws E, Prideaux B. Safety and security in tourism: Recovery marketing after crises:
Routledge; 2013.

Field AM. The college student market segment: A comparative study of travel behaviours of
international and domestic students at a South-eastern University. Journal of Travel Research.
1999;37(4):375-381.

Ritchie BW. Managing educational tourism. Clevedon: Channel View Publications; 2003.

Ritchie BW, Priddle M. International and domestic university students and tourism: The case of
the Australian Capital Territory. Paper presented at the Australian Tourism and Hospitality
Research Conference, Mt Buller, Australia; 2000.

Michael I, Armstrong A, King B. The travel behaviour of international students: The relationship
between studying a broad and their choice of tourist destinations. Journal of Vacation
Marketing. 2003;10(1):57—66.

Ryan C, Zhang Z. Chinese students: Holiday behaviours in New Zealand. Journal of Vacation
Marketing. 2006;13(2):91-105.

Mansfeld Y, Pizam A. Tourism, security and safety: From theory to practice. New York:
Routledge; 2006.

Reichel A, Fuchs G, Uriely N. Perceived risk and the non-institutionalized tourist role: The case
of israeli student ex-backpackers. Journal of Travel Research. 2007;46(2):217-226.

Cetins6z B, Ege Z. Impacts of perceived risks on tourists’ revisit intentions. Anatolia An
International Journal of Tourism and Hospitality Research. 2013;24(2):173-187.

Deng Ritchie BW. International university students’ travel risk perceptions: An exploratory study.
Current Issues in Tourism. 2018;1-19.

Nik Hashim NAA, Ritchie BW, Tkaczynski A. The determinants of tourist travel intention in
Malaysia: The role of perceived risk and destination image. 1% Connect-Us Conference
(CuC2017). Sustainable Society Development: Human, Environmental and Economic Vitality.
2017;78-82.

Omar RNR, Hashim NAAN, Zain ENM, Ramlee SIF, Halim AFA, Rohzi AFM, Azlin MHAN, Mat
WMN. Factors that Influence online behaviour in purchasing hotel room via website among
tourists. European Journal of Molecular & Clinical Medicine. 2020;7(7):219-229.

Tan CH, Chong XW, Ho SB. Significance of safety and security issues on tourism industry in
Malaysia. Sci. Int. (Lahore). 2017;29(2):471-475.

Hashim NAAN, Awang Z, Yusoff AM, Safri FHM, Fatt BS, Velayuthan SK, Hashim H, Novianti
S. Validating the measuring instrument for determinants of tourist's preferences toward revisit
intention: A study of genting highland. Journal of Advanced Research in Dynamical and Control
Systems. 2020;12(7):2236-2240.

Amir AF, Ismail MNI, See TP. Sustainable tourist environment: Perception of international
women travelers on safety and security in Kuala Lumpur. Procedia —Social and Behavioral
Sciences. 2015;168:123-133.

Prashyanusorn V, Kaviya S, Yupapin PP. Surveillance system for sustainable tourism with
safety and privacy protection. Procedia-Social and Behavioral Sciences. 2010;2(1):74-78.
Misman N, Adnan HM, Firdaus AS, Mahzan C. Foreign Nationals as Offenders and Victims in
Malaysian Crime News. 2017;00028:6—11.

Prostitution tops crime list. The Star Online; 2017.

Available:https://www.thestar.com.my

Police nab Myanmar man, woman over Grab driver's murder. The Sun Daily; 2018.
Available:http://www.thesundaily.my

OSAC. Malaysia 2018 Crime & Safety Report; 2017.

Available:https://www.osac.gov/

Dowling GR, Staelin R. A model of perceived risk and intended risk-handling activity. Journal of
Consumer Research. 1994;21(1):119-134.

Bauer RA. Consumer behaviour as a risk taking. In R. S. Hancock(Ed.), Dynamic marketing for
a changing world. Chicago: American Marketing Association. 1960;389-398.

Cox DF, Rich SV. Perceived risk and consumer decision-making-the case of telephone
shopping. Journal of Marketing Research. 1964;1:32-39.

Taylor JW. The role of risk in consumer behaviour. Journal of Marketing. 1974;38(2):54.

129



32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

43.

44.

45.

46.

47.

48.

Insights into Economics and Management Vol. 5
The Tourist Perceived Risk towards Travel Intention

Reisinger Y, Mavondo F. Travel anxiety and intentions to travel internationally: Implications of
travel risk perception. Journal of Travel Research. 2005;43(3):212.

Moreira P. Stealth risks and catastrophic risks: Risk perception in a tourism destination. In K. A.
Smith & C. Schott (Eds.), Proceedings of the New Zealand Tourism and Hospitality Research
Conference. 2004;257-264.

Roehl WS, Fesenmaier DR. Risk perceptions and pleasure travel: An exploratory analysis.
Journal of Travel Research. 1992;30(4):17-26.

Mallet S. Versune clarification des determinants durisquepercuet deses consequencessur
leprocessusdedecision d’achat. Toward a clarification of the determinants of perceived risk and
its consequences on the purchase decision process (Unpublished doctoral thesis). Universitede
Paris1-PantheonSorbonne, Paris, France; 2002.

Boo S, Gu H. Risk perception of megaevents. Journal of Sport & Tourism. 2010;15(2):139—-161.
Bielen F, Sempels C. Critical analysis of the dimensionality of the concept of intangibility: An
empirical study. Paper presented at the Actedel’ AMA Sersig Res Conference, Reims, France;
2003.

Kaplan LB, Szybillo GJ, Jacoby J. Components of perceived risk in product purchase: Across-
validation. Journal of Applied Psychology. 1974;59(3):287-291.

Simpson PM, Siguaw JA. Perceived travel risks: The traveller perspective and manageability.
International Journal of Tourism Research. 2008;10(4):315-327.

Mitchell VW. Consumer perceived risk: Conceptualisations and models. European Journal of
Marketing. 1999;33(1/2):163.

Brooker G. An assessment of an expanded measure of perceived risk. Advances in Consumer
Research. 1984;11:439-441.

Cheron EJ, Ritchie JRB. Leisure activities and perceived risk. Journal of Leisure Research.
1982;14:139-154.

Jacoby J, Kaplan LB. The Components of Perceived Risk, in Proceedings, Third Annual
Conference of the Association for Consumer Research, M. Venkatesan, ed. College Park, MD:
Association for Consumer Research; 1972.

Mayo EJ, Jarvis LP. The psychology of leisure travel: Effective marketing and selling of travel
service. Boston: CBI Publishing Company, Inc; 1981.

Moutinho L. Consumer Behaviorin Tourism. European Journal of Marketing. 1987;21(10):3-44.
Dickson T, Dolnicar S. Norisk, nofun- the role of perceived risk in adventure tourism, CD
Proceedings of the 13" International Research Conference of the Council of Australian
University Tourism and Hospitality Education (CAUTHE2004); 2004.

Fuchs G, Reichel A. Tourist destination risk perception: The case of Israel. Journal of
Hospitality and Leisure Marketing. 2006;14(2):83-108.

Chew YET, Jahari SA. Destination image as a mediator between perceived risks and revisit in
tension: A case of post-disaster Japan. Tourism Management. 2014;40(0):382-393.

130



Insights into Economics and Management Vol. 5
The Tourist Perceived Risk towards Travel Intention

Biography of author(s)

Zaimatul Awang
Faculty of Hospitality, Tourism and Wellness, Universiti Malaysia Kelantan, Malaysia.

She is a tourism lecturer in the Department of Tourism Management, Faculty of Hospitality, Tourism and Wellness (FHPK),
Universiti Malaysia Kelantan (UMK). She holds a Bachelor Science of Tourism Management minor in Hospitality and holds a
Master’s Degree in Tourism Management from Universiti Teknologi MARA (UiTM). She has been involved in research projects
and published numerous articles nationally and internationally. Her research interests are in Tourism Management, Tourism
Technology, Tourism Crisis & Disaster Management, Tourism Heritage & Culture and Tourist Behaviour. She is currently
pursuing a Doctor of Philosophy (PhD) in Tourism & Hospitality at public university in Malaysia.

Dr. Nik Alif Amri Nik Hashim
Faculty of Hospitality, Tourism and Wellness, Universiti Malaysia Kelantan, Malaysia.

He is a lecturer in the Department of Tourism Management, Faculty of Hospitality, Tourism and Wellness (FHPK), Universiti
Malaysia Kelantan (UMK). He holds a Bachelor Science of Tourism Management minor in Hospitality and holds a Master's
Degree in Tourism Management from Universiti Teknologi MARA (UiTM). He has been involved in research projects and
releases many articles nationally and internationally. Among his areas of expertise are Tourism and Hospitality Management,
Tourism Technology, Culture & Heritage, Travel Risk Perceptions, Destination Destinations, Tourist Travelers and Intimate
Adventures, Event Management in Tourism and Crisis & Disaster Management. He holds a Doctor of Philosophy (PhD) in
Tourism & Hospitality at the University of Queensland, Australia.

Dr. Derweanna Bah Simpong
Faculty of Hospitality, Tourism and Wellness, Universiti Malaysia Kelantan, Malaysia.

She is currently a senior lecturer and a Deputy Dean (Research & Innovation) at the Faculty of Hospitality, Tourism and
Wellness, Universiti Malaysia Kelantan (UMK). She holds a Diploma in Culinary Arts and Degree in Food and Service
Management from Mara University of Technology and had successfully completed a Master in Business Administration in year
2008 and she also completed her PhD in Doctor of Philosophy in Hotel and Tourism Management in year 2017. She has
involved in several consultancy projects in indigenous tourism. Her research interests are hospitality management, food and
service management and hospitality entrepreneurship.

131



Insights into Economics and Management Vol. 5
The Tourist Perceived Risk towards Travel Intention

Mohd Ashraf Kamarul Zaman
Division of Administration and Finance, Ministry of Energy and Natural Resources, Malaysia.

He is an assistant secretary in the Division of Administration and Finance, the Ministry of Energy and Natural Resources. He
holds a Bachelor of Mechanical (Aeronautical) Engineering and a Master in Business Administration (MBA) from Universiti
Teknologi Malaysia. Prior to joining public service, he has been actively involved in various consultation activities mainly for
business proposal development in the field of advance manufacturing and technology, health and beauty industries as well as
the tourism sector. Today, aside from being committed to his work in the public sector, he also actively provides assistance to
several industry players within the tourism sector to review their business model to ensure survival in the post-Covid-19 era.

Mursyda Mahshar
Faculty of Business and Management, Universiti Teknologi MARA Kedah, Malaysia.

She is a lecturer in the Department of Business Management, Faculty of Business and Management (FPP),Universiti Teknologi
MARA (UiTM) Kedah. She holds a Bachelor Business Administration (Hons) Transportation and holds a Master's Degree in
Master Business Administration from Universiti Utara Malaysia (UUM). She has been involved in research projects and
releases many articles nationally and internationally. Among her areas of expertise are Transportation Management,
Operations Management, Management, Sustainability, Sustainable Development, Project Management, Business
Communications, and Entreprenuerships. She is currently pursuing a Doctor of Business Administrations (DBA) at the
Universiti Teknologi MARA (UiTM).

Khairun Najihah Sabri
Faculty of Food Science and Technology, Universiti Putra Malaysia, Malaysia.

She is a student in the Faculty of Food Science and Technology, Universiti Putra Malaysia (UPM). She holds a Bachelor
Science of Foodservice Management and holds a Master’s Degree also in Foodservice Management from Universiti Teknologi
MARA (UiTM). She has been involved in research projects and releases many articles nationally. Previously she worked in food
and beverage manufacturing industry for 8 years. Among her areas of working expertise are Quality Assurance, Quality
Control, Halal, Food Safety, Supplier Audit, Lead Auditor and Research Development. She is currently pursuing a Doctor of
Philosophy (PhD) in Food Management at the Universiti Putra Malaysia (UPM).

132



Insights into Economics and Management Vol. 5
The Tourist Perceived Risk towards Travel Intention

Dr. Nur Izzati Mohamad Anuar
Faculty of Entrepreneurship and Business, Universiti Malaysia Kelantan, Malaysia.

She is a senior lecturer at the Faculty of Entrepreneurship and Business, Universiti Malaysia Kelantan. Previously, she was a
lecturer at Putra International College. She earned a bachelor’'s degree in information management and master's degree in
knowledge management, in 2010 and 2012 respectively from Universiti Teknologi Mara, Malaysia. She also holds a doctoral
degree in management from University of Glasgow, Scotland. Her areas of expertise are organisational learning, organisational
capabilities, information management and knowledge management especially in the context of small and medium enterprises
(SMEs) as well as internationalisation.

o

\

N4

Dr. Ruzanifah Kosnin
Faculty of Hospitality, Tourism and Wellness, Universiti Malaysia Kelantan, Malaysia.

She is a senior lecturer in the Department of Tourism Management, Faculty of Hospitality, Tourism and Wellness (FHPK),
Universiti Malaysia Kelantan (UMK). She holds a Doctor of Philosophy in Business Management and a master’'s degree in
Business Administration from Universiti Teknologi MARA (UiTM). She had Bachelor of Science in Business Administration
majoring in Finance from University of Colorado at Boulder, United States. She has been involved in industry for almost 20
years prior to becoming an academics. Her research interest in Gold Dinar, Islamic Finance, Entrepreneurship, and Islamic
Tourism.

© Copyright (2021): Author(s). The licensee is the publisher (Book Publisher International).
DISCLAIMER

This chapter is an extended version of the article published by the same author(s) in the following journal.
International Journal of Academic Research in Business and Social Sciences, 8(16), 2018.

133



